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HOW LONG HAVE YOU LIVED IN

TIMNATH?
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47 .6%

4-7 years

1-3 years
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Less than 1 year

1 do not currently live in Timnath

40 -

GRS

9 .

47.6%

31.0%

10.7%

- 4.8%

- 3.6%

- 2.4%



TIMNATH
REBRAND
SURVEY

84 RESPONSES

. A -

Q4 Q5
Q7 Q8-9
Q11 Q12

Q6

Q10

WHICH AGE RANGE ARE YOU IN?
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45-54
35-44
65+
55-64
25-34
Under 25
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26.2%
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15.5%
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TIMNATH

REBRAND WHICH BEST DESCRIBES YOUR

SURVEY HOUSEHOLD?
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Family with teenagers
Couple without children
Family with young children
Retired household

Empty nesters

Other (please specify)
Single
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- 8.3%

- 6.0%

- 3.6%
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WHICH WORDS FEEL MOST LIKE

TIMNATH TODAY?

84 responses - 0 skipped - checkbox, multiple selections

Growing

Safe

Family-oriented

Developing

Neighborly

Community-driven

Peaceful

Active

Upscale

Comfortable

Convenient
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TIMNATH
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WHICH PERSONALITY FEELS MOST

LIKE TIMNATH RIGHT NOW?

84 responses - 0 skipped - radio button
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84
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RESPONSES 53.6%

The Builder - growing quickly, creating its future with intention 45 - 53.6%
The Neighbor — welcoming, family-focused, community-oriented 24 - 28.6%

The Modern Homesteader — independent, polished, focused on space 8 - 9.5%
and balance

The Explorer — active, curious, excited by new experiences 4 - 4.8%

The Steward — grounded, thoughtful, connected to nature 3 - 3.6%



TIMNATH
REBRAND

SURVEY

84 RESPONSES
Q1
Q4
Q7

Q11

Q2 Q3

. I
Q8-9 Q10
Q12

WHAT ORIGINALLY DREW YOU TO

TIMNATH?

84 responses - O skipped -

checkbox, multiple selections

Proximity to Fort Collins

Small-town feel

New housing/community growth

Schools

Access to nature/open space

Quiet neighborhoods

Recreation and trails

37 -

300

25 -

21 -

17 -

15 -

15 -

44.0%

35.7%

29.8%

25.0%

20.2%

17.9%

17.9%

Family-friendly environment

Safety

Friends or family nearby

Work commute/location

Sense of opportunity

Other (please specify)

Slower pace of life

14 - 16.7%
9 10.7%
9 10.7%
8 - 9.5%
7 - 8.3%
7 - 8.3%
4 - 4.8
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WHAT SHOULD TIMNATH PRIORITIZE
AS IT GROWS OVER THE NEXT 10
YEARS?

84 responses - 0 skipped - checkbox, multiple selections

Local restaurants and businesses 47 - 56.0% Community events 9.5%
——

Downtown/Main Street growth 40 - 47.6% Family amenities 9.5%
|

Thoughtful development 28 - 33.3% Arts and culture 7.1%
I

Preserving small-town character 26 - 31.0% Connectivity and infrastructure - 4.8
I

Walkability and bikeability 25 - 29.8% Other (please specify) 4.8%
—

Parks and open space 19 - 22.6% Economic opportunity 2.4%
—

Sustainability and environment 17 - 20.2% More gathering spaces 1.2%
-

Recreation and trails 12 - 14.3% 1.2%

More housing variety
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QUESTIONS 8 - 9

WHERE IS TIMNATH TODAY, AND
WHERE SHOULD IT BE IN 10 YEARS?

COLOR LEGEND

4 6 3 0

Each color corresponds to a survey rating from 1 to 10.

Q8 - TIMNATH TODAY

Quiet (1) « -
Lively (10)

Rooted (1) « »
Growing (10)

Familiar (1) « -
Surprising (10)

Natural (1) « -
Developed (10)

Q9 IN 10 YEARS
Quiet (1) « »
Lively (10)

Rooted (1) « »
Growing (10)

Familiar (1) « -
Surprising (10)

Natural (1) « »
Developed (10)



TIMNATH
REBRAND WHICH WORD BEST DESCRIBES HOW

SURVEY TIMNATH SHOULD GROW?
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Intentionally 45 . 53.6%

[l Sustainably 19 - 22.6%

84 or [ Community-first 17 - 20.2%
RESPONSES 53.6% I Boldly 2 - 2.4%
I Organically 1. 1.2%
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IF TIMNATH WERE A WEEKEND, WHAT

WOULD IT FEEL LIKE?

84 responses - 0 skipped - radio button
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Kids playing outside until dark
Hosting friends at home

A neighborhood barbecue
Abike ride at sunset

A farmers market and live music
Morning coffee on a patio

Hiking and being offline

23 -

15 -

13-
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27.4%

17.9%

15.5%

14.3%

13.1%

+ 9.5%

- 2.4%
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IF TIMNATH BECAME KNOWN AS
“COLORADOQ'S TOWN OF ___ ", WHAT

SHOULD IT BE?

84 responses - 0 skipped - radio button

6.0%‘

84

RESPONSES

33.3%

Small-town charm

Community connection

Wellness and quality of life
Beautiful neighborhoods and design
Family life

Local events and gathering spaces
Outdoor living

Innovation and growth

28 -

12 -

12 -

11 -

L ol ~ o]

33.3%

14.3%

14.3%

13.1%

+ 9.5%

- 8.3%

- 6.0%

< 1.2%





